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Business Analytics (BA) refers to the skills, technologies,
applications and practices for continuous iterative exploration and
investigation of past business performance to gain insight and drive
business planning. Increases in computing power and the amount
of data collected have led to the development and widespread
adoption of analytics by numerous industries.

The proposed programme on Business Analytics will combine
coursework on developing analytical thinking, introductory and
advanced statistical concepts, and applications across wide section
of industry and functionaldomains.

In partnership with SAS, a 5-day 'Statistical Business Analyst'
programme will be conducted by SASleading to SAS Certification as
well. This program will be delivered by SAS at the end of the
Certification Program offered by NMIMS. The students will be
provided with the SAS course material and the necessary software
package with validity over the training period.

Business Analytics has become a household term in the current
scenario. Organizations across domains (retail, supply chain,
finance, marketing, web, and social media to name a few) are
gaining competitive advantage via analytics techniques. A recent
study in 2016 (conducted jointly by Honeywell Process Solutions
and KRC Research Inc.) indicates that 68% of the manufacturers are
currently investing in data analytics

Create a breed of industry ready trained Analytics
professionals

> Develop the talent that will take their organization's analytics
capability to the next level

P Understand how analytics affect various functions including
marketing and the supply chain, both now and in the future

) Appreciate the impact of analytics on the information
industry and the external ecosystem for analytical and data
services
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PREPARATORY COURSE

TOTAL

* The allotted total hours (for each term) also include time
for lab sessions which respective course faculties can

conduct as part of their courses.

** Each session is of 1 hour 30 minutes
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TERM 2

Machine Learning

Predictive Analytics - 1 (Multiple linear
regression, regression diagnostics, other
multivariate techniques)

Financial Analytics
Marketing Analytics
HR Analytics
TOTAL

TERM 3
Supply Chain Analytics
Web and Social Media Analytics

Retail and Pharma Analytics

Comprehensive project

Sessions




Vice Chancellor's Profile

Dr. Rajan Saxena was the Director of IIM, Indore, S.P. Jain Institute of Management &
Research and Dean of Narsee Monjee Institute of Management Studies, Mumbai. He has
been in management education since 1972 and has over 37 years of professional
experience in management education, research, consulting and institution building.

Director's Profile

Prof Yadav has been member of BoG, Indian Institute of Management (IIM Indore),
Subject Matter Expert UPSC, Govt of India, UGC XI Plan Expert Committee member and
Nominated Member of IITK-Senate, IIT Kanpur. Worked as researcher and consultants
with organizations such as CREED (London), IVM (Amsterdam), World Bank, USAID &
UNDP, Min. of Agriculture, Min of HRD, Army Management Services Board (AMSB)
Min of Defenceetc.





